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Hello Friends and Fellow Members of AC IAIP 

Happy May!  There is so much to look forward 
to this month.  May is filled with the sounds of birds, 
the smell of fresh flowers, outdoor activities, backyard 
barbecues, and family get togethers.  There are several 
special days to celebrate, too, including Cinco de 
Mayo, Mother’s Day, and Memorial Day.  This month 
we also celebrate our members and the benefits of 
belonging to IAIP.  Our annual Membership Drive is 
planned for Wednesday, May 15th, at Sal’s 
Restaurant, in Somers Point, at 6:00 PM.  We are 
honored Tracy Carfora, NJ State Director, is joining us 
for dinner and will give an informal, but meaningful 
presentation on the state of IAIP and how it can be the 
key to your success.  Within this newsletter is the 
dinner menu and RSVP instructions.  I invite you to 
bring a guest and experience the IAIP difference. 

In April our speaker from McMahon Agency, 
Michael Razze, spoke to us about legislation, voting on 
proposed bills, and his duties as Chairman Big I NJ.  The 
topic was not only important for each of us, it was 
informative and interesting to hear about current 
affairs at the state and federal level.  Big I New Jersey 
exists to fulfill the educational, political, and business 
interests of our industry.  Thank you to the members 
and seven (7) guests who came out to support our 
speaker and this topic. 

During our April meeting, Joanne Adams and I 
were honored to announce several awards won by 
ACIAIP at Region 1 Conference in Erie, Pa.  The 
association was the winner of the following Region 1 
Combined Awards:  #1) Legislation Award in Memory 

of Doris M Smith, CPIW, and #2) Barbara A Barrett, 
CIIP/CPIW.  In addition, we presented two.  members 
from our local with certificates for earning prestigious 
industry designations since last year’s conference:  
Christine Taylor, CIIP, and Francine Yotsko, CLP.  
CONGRATULATIONS.   

As the 2018 - 2019 membership year is coming 
to an end I want to take this opportunity to 
congratulate the new officers for 2019 - 2020 year.  
The slate of candidates presented by the Nominating 
Committee was voted unanimously.  Your new officers 
are: 

President - Marilyn Surma, CPIW 
President Elect - Fran Yotsko, AINS, CIIP, CLP  
Vice President - Jackie Bruno  
Secretary - Peg Miedel, SCLA, CFE, CPIW  
Treasurer - Debbie Swanseen 
 

Remember to join us in June for the installation 
banquet. 

In Fellowship, 

Kelly Rimmele, President 2017- 2019 

 
 
 
 
 
 
 
 
 
 
 

Editor of Dateline:  Christine E. Taylor, ACSR, CIIP, CRIS MLIS May 2019 
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Connect with us: 
 

https://www.linkedin.com/in/iaipac 
Twitter: @AC_IAIP 
www.aciaip.com 

Instagram: AC_IAIP 

 
 

In this Issue…………… 
 

 
 

 
 
 
 
 
 

 
 

 
***NEWSLETTER DEADLINE**** 

 

Please remember the newsletter deadline every month is the 24th.  Your articles 
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AC IAIP COMMITTEES  
2018 - 2019 

 
 
 
 

Committee Chair Contact Email 
   
Audit Joanne Adams 

Barb Whitlock 
Jadams@mma-ne.com 
bwhitlock1029@yahoo.com 

Awards Carol Weisman cweisman@glenninsurance.com 
Bylaws/Standing Rules Fran Yotsko Fyotsko@verisk.com 
Dinner Meetings Fran Yotsko Fyotsko@verisk.com 
Education Carol Weisman cweisman@glenninsurance.com 
Golf Outing   
Holiday Party Gina Lushina 

Deb Swanseen 
glushina@glenninsurance.com 
dswanseen@gmail.com 

Installation Fran Yotsko 
Jackie Bruno 

Fyotsko@verisk.com 
jbruno@iso.com  

IT/Communications Deb Swanseen  dswanseen@gmail.com 
Legislation Mary Corvaia MCORVAI@nationwide.com 
Membership Marilyn Surma 

Marianne Barish 
msurma@glenninsurance.com 
mbarish1954@comcast.net 

Newsletter Christine Taylor newsletteraciaip@gmail.com  
Nominating  Gina Lushina glushina@glenninsurance.com 
Programs All Members/Kelly krimmele@glenninsurance.com 
Public Relations Marianne Barish mbarish1954@comcast.net 
Safety Jackie Bruno jbruno@iso.com  
Scholarships Barb Whitlock bwhitlock1029@yahoo.com 
Ways & Means/ Fundraising Mary Corvaia MCORVAI@nationwide.com 
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BENEFITS OF MEMBERSHIP 

Membership is an investment in your career! Insurance Professionals offers a community of industry professionals, 
professional education, and leadership development so members can gain industry knowledge, leadership skills and the 
confidence to successfully advance in the industry. Insurance Professionals strives to be known as the premier provider of 
leadership development education to its members. 

 Community 

As a member of IAIP, you will have incredible opportunities to make business contacts with insurance professionals in all lines of insurance 
throughout the country. 

Mentoring – Mentoring – The opportunity to be matched with an experienced member to serve as your mentor is priceless. The IAIP Mentoring 
Program is available to all members, including Members at Large (MALs), regardless of their physical location. Areas of focus may include career path 
coaching, how to “Go All In” with IAIP, networking skills, and leadership development. Not only is mentoring helpful for young, new professionals, it is also 
a member benefit that can assist more seasoned members with further refining specific skills, learning more about a particular aspect of the insurance 
industry, gaining a new designation, or learning a new technical skill. 

Industry Connections - Expand your circle of business contacts and knowledge through local, council, regional and international activities. The 
industry connections members make through these opportunities help increase their profitability and productivity. 

Scholarships & Awards – Members may compete for a variety of awards on the local, council, regional and international levels. Awards 
recognize industry excellence and achievement in areas of claims, public speaking, automation and association participation. Members may also apply for 
over 30 educational scholarships annually from various industry partners. 

Industry Publications – Our association magazine, Today's Insurance Professionals, is distributed to all members, keeping them informed on 
major industry issues and timely articles which help them succeed in their profession. Members also receive our electronic newsletter, The Connections, 
providing information on association news and exclusive member opportunities. 

Career Center – The Career Center helps keep professionals employed in the industry and offers career coaching and resume writing advice 
from certified specialists. 

Global Community – Members are developing a network of insurance professionals at the local, state (council), regional and international levels 
of the association. Engage in educational programs, attend networking activities, explore professional development opportunities and more. Find a local 
association near you. See some examples of state (council) and regional IAIP events in your area. 

 Leadership 

Our leadership training programs combined with opportunities to serve in leadership roles in the organization allow members to successfully 
advance in the industry. 

Professional Development – Thousands of industry professionals have participated in and benefited from our premier communications 
course, Confidence While Communicating. During ten one-hour sessions, hone your skills in public speaking through delivery of prepared and impromptu 
speeches. 

Certified Leadership Program – The Certified Leadership Program is a premier learning program aimed at developing essential leadership 
skills for career development. Individuals completing the entire program are eligible to apply for the Certified Leadership Professional (CLP) designation. 

 Education 

Professional Education Programs – You will be more valuable to your company because of the benefits gained from belonging to IAIP. 
Our professional development programs cover communication and professional skills, selling techniques, mentoring, and industry specific programs 
ranging from policy coverage to policy exclusions and limitations often overlooked or misunderstood by both agents and clients. 

Professional Designations – Members have the opportunity to earn exclusive professional designations: Certified Insurance Industry 
Professional (CIIP) and Diversified Advance Education (DAE). Designations provide tangible evidence of educational achievement, industry commitment 
and association involvement.  

Online Education – Members have exclusive access to monthly webinars on relevant industry topics throughout the year. 
 Online CE Program – Members have access to online continuing education courses covering a variety of industry topics.  
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The 17th Annual Shirley Mae Run & Michael J. Walk featuring a 

5K Run, a 2 Mile Walk, plus a Kids' Fun Run will be held on 
SATURDAY, MAY 11, 2019!  

 
All events will take place on the fabulous Atlantic City 
Boardwalk in front of the Tropicana Casino & Resort.  

   
Join us for a fun-filled morning featuring  

our inspirational Celebration of Survivors and more! 
We are lucky to have Eddie Bruce again this year!  

Complimentary refreshments will be available during the event. 
  

All proceeds will benefit the  

Shirley Mae Breast Cancer Assistance Fund,  
the Michael J. Neustadter Pancreatic Cancer Fund,  

and Gilda's Club South Jersey. 

  

Free SELF parking until 11:30 am at the Tropicana Casino & 
Resort during the event! 
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ONLINE REGISTRATION CLOSING DATE 
Monday, May 6, 2019 @ midnight (EDT) 

NEW FOR 2019! 

 

 The Michael J. Walk has increased its distance! Walkers will now enjoy a 2 mile 
course!  

 Minimum age to run the 5K is 10 years old. If you are 10, you can choose to run the 5K 
or the 1 Mile Kids' Fun Run. 

 Kids' Fun Run ages: 10 years or under  

 5K Age Groups: 14 & under, 15 to 19, 20 to 29, 30 to 39, 40 to 49, 50 to 59, 60 to 69, & 
70 and over 

 Survivor Award: The top 3 breast cancer or pancreatic cancer survivors who cross the 
finish line in the 5K will receive a special gift & medal. To be eligible, you must identify 
yourself as a breast cancer survivor or pancreatic cancer survivor during the 
registration process. You are not eligible to win an age group medal and a survivor 
medal.  

 New sponsorship opportunities! 
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Amazon's Alexa reviewers can access private customer information 
Access to location data and, in some cases, a customer's home address is concerning from 

a cybersecurity standpoint. 

By Matt Day, Giles Turner and Natalia Drozdiak | April 24, 2019  
 Submitted By Christine Taylor 

An Amazon.com Inc. team auditing Alexa users’ commands has access to 
location data and can, in some cases, easily find a customer’s home address, 
according to five employees familiar with the program. The team, spread across three 
continents, transcribes, annotates and analyzes a portion of the voice recordings 
picked up by Alexa. The program, whose existence Bloomberg revealed earlier this 
month, was set up to help Amazon’s digital voice assistant get better at understanding 
and responding to commands. 

Team members with access to Alexa users’ geographic coordinates can easily 
type them into third-party mapping software and find home residences, according to 
the employees, who signed nondisclosure agreements barring them from speaking 
publicly about the program. While there’s no indication Amazon employees with 
access to the data have attempted to track down individual users, two members of the 
Alexa team expressed concern to Bloomberg that Amazon was granting unnecessarily 

broad access to customer data that would make it easy to identify a device’s owner. 
Location data is more sensitive than many other categories of user information, said Lindsey Barrett, a staff attorney 

and teaching fellow at Georgetown Law’s Communications and Technology Clinic. 
“Anytime someone is collecting where you are, that means it could go to someone else who could find you when you 

don’t want to be found,” she said. Widespread access to location data associated with Alexa user recordings “would set up a big 
red flag for me.” 

Privacy concerns 
In a new statement responding to this story, Amazon said “access to internal tools is highly controlled, and is only 

granted to a limited number of employees who require these tools to train and improve the service by processing an extremely 
small sample of interactions. Our policies strictly prohibit employee access to or use of customer data for any other reason, and 
we have a zero tolerance policy for abuse of our systems. We regularly audit employee access to internal tools and limit access 
whenever and wherever possible.” 

Amazon’s Alexa Data Services team, which manages the scads of recordings of human speech and other data that 
helps train the voice software, numbers in the thousands of employees and contractors, spread across work sites from Boston 
to Romania and India. 

In a demonstration seen by Bloomberg, an Amazon team member posted a user’s coordinates, stored in the system as 
latitude and longitude, into Google Maps. In less than a minute, the employee had jumped from a recording of a person’s Alexa 
command to what appeared to be an image of their house and corresponding address. 

It’s unclear how many people have access to that system. Two Amazon employees said they believed the vast majority 
of workers in the Alexa Data Services group were, until recently, able to use the software. 

Amazon appears to have been restricting the level of access employees have to the system. One employee said that, 
as recently as a year ago, an Amazon dashboard detailing a user’s contacts displayed full phone numbers. Now, in that same 
panel, some digits are obscured. Amazon further limited access to data after Bloomberg’s April 10 report, two of the employees 
said. 

 
 
 
 

Figure 1Amazon’s Alexa Data Services 
team, which manages the scads of 
recordings of human speech and other 
data that helps train the voice software, 
numbers in the thousands of employees 
and contractors, spread across work sites 
from Boston to Romania and India. ( 
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On-demand meal delivery risks 

Just like ride-sharing companies, meal delivery drivers may not be covered in the event 
of an accident. 

 
By Hannah Smith | April 25, 2019     Submitted by Christine Taylor 

 
Ten years ago, 

the foods that naturally 
came to mind when one 
thought about calling out 
for delivery were Chinese 
and pizza. The cost of 

hiring a full-time delivery driver often prevented restaurants 
from offering regular food delivery. Now, food from 
restaurants at every tier, from McDonald’s to the 
Cheesecake Factory, is being delivered at an astounding 
rate by several on-demand food delivery services, such as 
GrubHub, Door Dash and UberEATS. 

The ride-sharing economy has proven to be very 
lucrative over the last few years, with companies like Uber 
and Lyft claiming that their drivers can make over $20,000 a 
year driving full-time. However, along with the relatively 
good income, ride-sharing comes with longer trips and 
passengers, and high standards on the vehicle being 
driven. On-demand food delivery services offer an 
alternative for drivers who want to make money driving but 
who don’t want to take part in ride-sharing, or who drive an 
older vehicle. Transporting meals, though, requires different 
insurance coverage than transporting people. 

Delivery coverage 
First, let’s talk about basic coverage that Uber 

provides when participating as a ride-sharing driver. While 
the app is on but before a ride request has been accepted, 
the driver is covered for their liability to a third party if they 
are in an at-fault accident. When a driver is on the way to 
pick up a rider, and while driving that rider to his or her 
destination, the driver is covered for third-party liability 
coverage, uninsured or underinsured motorist bodily injury 
coverage, and contingent collision and comprehensive 
coverage. While using the car for personal use, no 
coverage is provided through Uber. The ride-sharing 
economy emerged earlier than the on-demand industry, 
and the risks are higher. 

At the outset of ride-sharing, the Uber policy did not 
kick in until the driver had a passenger. They have since 
changed that stance since the standard personal auto 

policy does not cover using the vehicle as a public or livery 
conveyance. 

An Uber Eats driver will pick up food at a restaurant 
and deliver the order. Similar to how a regular Uber driver 
works, an Uber Eats driver can drive around and wait for a 
request from a particular restaurant looking for a driver. 
Another option is to wait at a restaurant that has partnered 
with Uber until they need someone to deliver food. Pay is 
based on the distance and time traveled. An individual who 
worked through the breakfast and lunch rush would likely 
be able to make more money but would be potentially 
exposing themselves to higher risks driving consistently 
through some of the busiest hours of the day. 

TNC exclusions 
So what about the insurance? Does a driver have 

the same coverage through Uber as a driver who carries 
passengers, or is that different? Looking at the standard 
personal auto policy, the exclusion is for public or livery 
use, and includes the period of time an insured is logged 
into a “transportation network platform”(TNC) as a driver, 
whether or not a passenger is in the vehicle. The policy 
does not address delivering food. However, the exclusion 
includes but is not limited to using a vehicle to transport 
passengers by using a TNC. 

So is driving for Uber Eats covered by the auto 
policy or not? The devil is in the details. The standard 
personal auto policy defines “transportation network 
platform” as an online-enabled application or network that 
connects passengers with drivers using their vehicles for 
providing pre-arranged transportation for compensation. It 
says nothing about delivering goods. 

However, the exclusion is for using the vehicle as a 
public OR livery conveyance. The next sentence in the 
exclusion is critical. “This includes but is not limited to any 
period of time a vehicle is being used by any “insured” who 
is logged into a “transportation network platform” as a 
driver, whether or not a passenger is “occupying” the 
vehicle. 

A comma separates the two phrases; the one 
discussing being logged into a TNC, and the other 
discussing whether or not a passenger is in the vehicle. 
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Looking at the two clauses it could be taken that livery is 
excluded because the insured is logged into the TNC. 
However, the definition of TNC then enters the picture. The 
TNC is defined as arranging transportation for passengers, 
not goods. Technically, delivering goods is different, and 
while the driver is still using a TNC by common definition, 
the policy definition restricts it to transporting passengers. 

This could imply coverage. So then we’re back to 
the beginning of the exclusion which is straightforward. 
Liability arising out of ownership or operation of a vehicle 
being used as a public or livery conveyance is excluded. 
Period. The clauses regarding TNCs are for clarification, 
and to ensure that insureds know that driving for Uber, Lyft 
or other ride-sharing platforms is excluded. While it does 
not include food deliveries in the definition, driving as a 
livery conveyance is still excluded. 

In order to ensure sufficient coverage, an Uber 
Eats driver should have an insurance policy that covers the 
commercial use of a car. Driving for an on-demand food 
delivery service with a policy that was purchased before the 
vehicle was used for business can be disastrous. If an 
insured fails to purchase some sort of commercial 
coverage, he or she could be left without the necessary 
coverage in the event of an accident. The average person, 
though, might be unfamiliar with what defines “commercial 
use” of a vehicle. 

A common misconception is an assumption that a 
vehicle has to be used solely for business purposes, or 
owned by a business in order for a business auto policy to 
be required. This is not the case. Any time a vehicle is on 
the road for the purpose of delivery of anything in exchange 
for pay, the car is engaging in commercial use and any 
damage caused would not be covered under a personal 
auto policy. If a driver gets into an accident while delivering 
food for Uber Eats, any claim made on a personal auto 
policy won’t be approved. 

Personal auto insurance won’t cover the damage 
caused while the vehicle is being used for commercial 
purposes. Similar to how Uber’s insurance works, Uber 
Eats provides differing coverage while the driver is in 
different stages of the food pickup and delivery. When 
between deliveries, the Uber Eats policy provides $50,000 
for bodily injury, $100,000 for bodily injury for more than 
one person in a single accident, and $25,000 for property 
damage. While in the process of making a delivery for Uber 
Eats, auto liability coverage of $1 million applies. 

Uber Eats coverage has a $1,000 deductible. If the 
driver already carries contingent comprehensive and 
collision coverage on their own personal auto policy, those 
coverages would also take effect. Even with the limits 
associated with Uber Eats insurance, a driver is by many 
standards not sufficiently covered. A lawsuit after a crash 
can involve hundreds of thousands of dollars in damages. 
Uber Eats’ insurance will cover a portion of those damages 

but the driver could still be responsible for a large sum of 
money.  If the driver is nervous about being underinsured, 
he or she can procure their own appropriate commercial 
insurance policy. 

As usual, collision coverage pays for damage to 
your car when it’s in an accident. Comprehensive coverage 
pays for damages to your insured vehicle outside of 
collision. 

So if a driver has business auto insurance and was 
in an accident, with Uber Eats coverage alone he or she 
would be responsible for $1,000 upfront, due to the high 
deductible. If an insured had a personal policy in place, the 
deductible could be lower, although with the decreased 
values in the cars an Uber Eats driver can drive, the vehicle 
might not be worth carrying physical damage. 

Uber Eats insurance does not provide UM/UIM 
(uninsured motorist/underinsured motorist) coverage. Even 
though it is against the law to operate a motor vehicle 
without proper car insurance, countless drivers in America 
do so on a regular basis. Getting coverage that addresses 
uninsured and underinsured motorists should be a priority 
for drivers who spend a lot of time on the road. 

Driving for a ride-sharing or food delivery company 
will always affect car insurance, and participation in such a 
program should be reported to the insurer. If a driver is in 
an accident while on duty and attempts to conceal the fact 
that people or food were being transported for profit, and 
the insurer finds out, that driver will be guilty of insurance 
fraud. 

Hannah E. Smith, JD, (hsmith@alm.com) is an 
insurance law editor with FC&S Online, the authority on 
insurance coverage interpretation and analysis for the P&C 
industry. It is the resource agents, brokers, risk managers, 
underwriters, and adjusters rely on to research commercial 
and personal lines coverage issues. 

To learn more about emerging risks, join us at 
the America’s Claims Executive Leadership Forum & 
Expo in Las Vegas, Nevada on June 24-26. 
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Reducing the cost of fraudulent auto claims 
 

Weakening New York Regulation 79 could negatively impact fraud-fighting efforts. 
 
By William Pagan | April 26, 2019     Submitted By Christine Taylor 
 
The old adage goes, “A picture is worth a thousand words,” and that is especially true when it comes to filing insurance 

claims. Proof of loss, photos of a damaged vehicle or property are critical to determining the loss and value of a claim. 
New York Regulation 79 is helping to fight auto insurance fraud by documenting a vehicle’s existence and physical 

condition, plus vehicle options and accessories to detect and deter fraud, which targets approximately 8% of the heavily fraud-
prone segment of used cars. 

Preventing fraudulent claims 
Photo inspections continue to have a strong anti-fraud impact. Inspections identified 

about $1.8 billion in pre-existing vehicle damage from 2014 to 2018 in New York, based on 
research by the Carco Group. 

The discoveries saved insurers from paying $128 million in false claims on these 
vehicles. The ROI is compelling: $34 of false claim payouts are avoided for every $1 invested in 
fraud prevention through pre-insurance inspections, and consumers are equal beneficiaries of 
downward pressure on the auto premiums they pay. 

Many consumers find insurance fraud a convenient and easily rationalized crime as 
revealed through attitude research conducted by the Coalition Against Insurance Fraud: 

 24% of consumers say it is acceptable to pad insurance claims to make up for the out-of-pocket deductible. 
 More than 66% of consumers believe insurance fraud happens because people believe they can get away with 

it. 
Yet an effort is underway by some auto insurers to water down photo inspections in New York — even though 

Regulation 79 targets only 8% of highly profiled fraudsters. 
Diminishing the impact of Regulation 79 would allow fraud losses to rise. Fraudsters would be emboldened to step up 

their criminal activities in the face of diluted detection and deterrence. In turn, drivers could face premium increases thanks to 
mounting fraud losses against auto insurers. 

So what is driving this movement? We believe certain automobile insurers and allies want to simplify their customer 
pipelines in a rapidly tightening auto marketplace that is seeing unprecedented competitive challenges for policyholder 
acquisition and retention. 

Diluting Regulation 79 would backfire and sacrifice vital anti-fraud consumer protections and large dollar savings for 
small gains in efficiency and policy sales. 

Weakening or removing vehicle photo inspections will embolden fraudsters to step up vehicle scams. Mounting fraud 
losses will place more upward pressure on auto premiums for honest consumers. This is especially true when more auto 
insurers are forced to increase loss reserves to account for growing fraud losses. 

Success in watering down Reg 79 could also weaken vehicle photo inspections and anti-fraud protections in the three 
other states that require them: Florida, Massachusetts and New Jersey. Combined, they form a large segment to the U.S. auto 
market. 

Regulatory modernization through new technology will maximize carrier and consumer protection, while retaining focus 
on high-cost fraud targets. Such collaborative efforts would benefit all stakeholders both in New York and across the U.S. 

The optimum strategy will entail continued development of mobile technology — including artificial intelligence — to 
enrich fraud detection. AI and machine learning will support the efforts of adjusters and others are critical to the success of 
combatting auto scammers. 

William Pagan is senior vice president of CARCO Group, Inc. Contact him at wpagan@carcogroup.com. 
 

 
 

Figure 2Photographs are an 
important aspect of confirming 
damage following an auto 
accident. (Photo: Shutterstock) 
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Power dressing: Is it still a thing? 
by Lucy Saddleton 15 Apr 2019 

 
Submitted by Kelly Rimmele 

 

Studies have found that appearance counts for 55 per cent of a first impression, so take a minute to review 
your wardrobe choices. The color and style of clothing you select can alter the way you are perceived and can 
influence those around you, according to experts. 

 
“Appearance accounts for a great deal when it comes to success and promotability,” said, Mister Manners, 

Thomas P. Farley, a New York-based business etiquette consultant, workshop leader and speaker. 
 
“People in leadership positions are really setting the tone for those who work with them,” he said. “I often 

hear from H.R. departments that there are issues in the way team members are dressing. Part of the problem is 
the example set by leaders.” 

 
Power dressing is not just for those in a 

leadership position. If you’re attending an interview 
or pursuing a promotion at work, Farley suggests 
looking at how the leaders in your industry are 
dressing, and trying to emulate their image, whilst 
staying true to your own personal style. 

 
“You want them to be able to envision you 

in a leadership role, but it is equally important to 
avoid trying to out-dress your supervisors,” he 
advised. 

 
Color is an important consideration in your 

wardrobe choices. Farley referenced a 2013 study by CareerBuilder which indicated that black clothing signals 
leadership while white represents organization. 

 
“Black and white is a very strong power duo for a woman in the workplace,” said Farley. “In a subtle way, 

color can play into the impression that you leave people with. For example, wearing red for an important 
presentation may help you exude an extra layer of confidence,” he added. 

 
Body language, facial expressions and posture are all equally critical elements of building your own brand 

for the workplace, according to Farley. 
 
“If you look the part, you’ll feel more confident, behave more professionally and be treated with greater 

respect,” he said. 
 
https://www.insurancebusinessmag.com/us/women-in-insurance/power-dressing-is-it-still-a-thing-164928.aspx 
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Working from home: a blessing or a curse? 
by Lucy Saddleton 02 Apr 2019 

 
Submitted by Kelly Rimmele 

 
Advancements in technology have made working from home increasingly possible in recent years. In the 

business world, many women choose to work remotely, at least on a part-time or occasional basis, to allow for 
juggling family life. Avoiding a stressful commute can allow for better health and increased productivity. However, 
it isn’t always plain sailing. Avoiding distractions at home can be challenging for some, while others find it hard to 
switch off at the end of the day. When working solo, you can also miss out on collaboration opportunities and 
team creativity. 

 
Stacy Owen, senior insurance consultant, PrimeGroup 

Insurance, enjoys the freedom of working remotely to spend more 
time with her daughter, whilst still be available to her clients. “I can 
answer emails after she goes to bed if I need to,” said Own. “I can 
answer emails on the road. It just gives me so much more flexibility. 
The quality of work-life balance is really nice because of all the 
remote technology available.” 

 
On the other hand, Jenny Crane, SVP, wholesale insurance 

intermediary, Hull & Company, is an advocate for working in the 
office. 

 
“You kind of breathe off each other,” she explained. “When we’re together as a team we bounce ideas 

around and bring in an energy.” 
 
Another pitfall that many telecommuters fall into is allowing work to creep into their evenings and 

weekends. 
 
“I do find it hard to turn off at the end of the day,” said Nicole Ricigliano, senior underwriter at Markel 

Corporation. “I’m probably working twelve to thirteen hours a day when I work from home, as opposed to the 
eight hours when I work in the office.” This is a struggle that many women face in finding the balance between 
work and personal life. 

 
Getting in the right mindset to work productively from home is key. Susan Combs, CEO at Combs & 

Company, finds something as simple as wearing shoes will make her feel ready to work. 
 
“When I put shoes on, I’m productive for the day” she said. “If I don’t put shoes on, I feel like I’m just 

hanging out. It’s important to have that discipline.” 
 
https://www.insurancebusinessmag.com/us/women-in-insurance/working-from-home-a-blessing-or-a-curse-163724.aspx 
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2018-2019 Officers 

President Kelly A. Rimmele 609-226-6468 krimmele@glenninsurance.com  
President Elect *Carol Weisman, AIC, ACSR, CISR, CIIP 609-233-4234 cweisman284@hotmail.com 
Vice President Marilyn Surma, CPIW  msurma@glenninsurance.com 
Secretary *Margaret “Peg”  M. Miedel, SCLA, CFE, CPIW  mmiedel@comcast.net  
Treasurer *Deborah Swanseen 

 
609-294-0170 dswanseen@gmail.com 

 

2018-2019 AC IAIP Roster 
 

Joanne H. Adams Marsh & McLennan Agency Jadams@mma-ne.com  

Jacqueline Bruno Verisk Insurance jbruno@iso.com  

Mary C. Corvaia AU, CPIW Nationwide MCORVAI@nationwide.com  

Barbara Fucetola, CIC, CISR Glenn Insurance, Inc. bfucetola@glenninsurance.com 

Robin Jaekel Glenn Insurance, Inc. RJaekel@GlennInsurance.com 

Barbara Lee, CPIW Glenn Insurance, Inc. blee@glenninsurance.com 

Gina Lushina, AAI, CISR, CPIW Glenn Insurance, Inc. glushina@glenninsurance.com 

Jennifer V. Modica, CIIP, CLP Marsh & McLennan Agency JModica@mma-ne.com 

Barbara Munson, AAI, CISR, CPIW Glenn Insurance, Inc. bmunson@glenninsurance.com 

Nancy C. Nelson, AAI, CPIW Egery Nelson Insurance Eni4nancy@aol.com 

Kamini Patel, CIC Glenn Insurance, Inc. kampatel183@gmail.com 

Michaele M. Smith, AU, AIS, CPIW, DAE, ACS, 
AINS 

Glenn Insurance, Inc. hopewellholly@aol.com 

Christine E. Taylor, ACSR, CIIP, CRIS, MLIS Jersey Coast Insurance newsletteraciaip@gmail.com 

Susi Turner Glenn Insurance Inc. sturner@glenninsurance.com 

*Barbara Whitlock, CPCU,AIM,CPIW Retired bwhitlock1029@yahoo.com 

Sharon Walls, AIC, CISR 
 
*Linda L Wilson, AAI, AIS, CPIW 
 

Glenn Insurance 
 
Retired 

swalls@glenninsurance.com 
 
WRdrstr@aol.com 
 

Francine Yotsko, AINS, CIIP, CLP Verisk Insurance     Fyotsko@verisk.com 

 
*Retired Members



15 

 

 
 
 
 
 
 

 
 
 

 

1953-1955 Virginia Wray 
1955-1957 Betty Guth 
1957-1959 Evelyn Sherman 
1959-1960 Annabelle Killer 
1960-1962 Betty Guth 
1962-1964 Mary Smith 
1964-1966 June C. Glenn, CPCU, CPIW 
1966-1968 Dorothy M. Benner 
1968-1970 Loretta Leach, CPIW 
1970-1972 Doris Katz 
1972-1974 Joan Brunetti, CPIW 
1974-1976 Martha Poley 
1976-1978 Yvonne Stewart  
1978-1980 Olga Davies, CPIW 
1980-1981 Linda Casto, CPIW 
1981-1983 Barbara Whitlock, CPCU, AIM, CPIW 
1983-1985 Ella Risso 
1985-1987 Janet Montgomery, CPIW 
1987-1989 Carol Massare, CPCU, CPIW 
1989-1991 Gina Lushina, AAI, CPIW, CISR 
1991-1993 Loretta Malick, CPCU, CPIW 
1993-1995 Barbara Lee, CPIW 
1995-1997 Lynne Schmitter, CPIW 
1997-1999 Maria Mosca, AIS, AIC, CPIW 
1999-2001 Margaret “Peg” Miedel, SCLA, CFE, CPIW 
2001-2003 Stacy DeDomenicis, AAI, CPIW 
2003-2005 Barbara Whitlock, CPCU, AIM, CPIW 
2005-2007 Margaret “Peg” Miedel, SCLA, CFE, CPIW 
2007-2009 Joanne Adams 
2009-2011 Kelly Rimmele 
2011-2013 Jennifer V. Modica, CIIP, CLP 
2013-2016 Joanne Adams 
2016-2017 Mary C. Corvaia, AU, CPIW    

2017-present Kelly Rimmele 


